Sustainable Market Share Index™: Research Question 2

Research Result: Products marketed as sustainable still ‘mey
premium vs. their conventional counterparts, but that gap has shrunk
substantially since its peak and stabilized in recent years. Co

product price increases significantly outpaced their sustalnabl/e__ﬂ_, Shd
counterparts.
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Sustainable Market Share Index™: Price Premiums over Time

Products marketed as sustainable enjoy a 26.6% price premium over conventional
counterparts, but the rate has decreased and stabilized in recent years.
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Sustainable Market Share Index™: 2024 Price Premium by Category

In majority of categories, sustainable products still command price premium ranging

from 1% to 167%. A few categories have price discounts versus conventional products. ...,
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